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There are two challenges that 
future generations will remember 
the 21st century for - urbani-
sation and climate change. 

For centuries, cities have been at the 
centre of civilisation and human pro-
gress. Because cities are where the 
future is, urban environments need to 
evolve to match human aspirations.

Today, half the world’s population 
lives in cities and this proportion will 
rise to 75 per cent by 2050, accord-
ing to United Nations estimates. 
As people move from villages to 
cities on an unprecedented scale 
– and cities double their collective 
size – the world must seek better 
ways to solve urban problems 
such as overcrowding, pollution 
and inadequate public services.

On climate change, 2016 has seen 
incredible momentum in tackling 
this global challenge, from the Paris 
Agreement’s entry into force, to the 
global aviation deal to curb emis-
sions, to the international treaty to 
phase out hydrofluorocarbons, the 
“super greenhouse gases” found in re-
frigerators and air-conditioning units.

Yet recent studies by PwC show 
that even if the rate of global 
decarbonisation were to double, 
the world would still be on course 
for 6 degrees Celsius of warming 
by the end of the century.

The good news is that countries 
around the world have started to 
grasp the seriousness of the risks. 
Governments are beginning to 
forcefully shift their economies 
towards less energy-intensive, 
more environmentally sustainable 
technologies, while companies are 
awakening to the need to change 
the way they operate so as to 
thrive in the coming decades. 

Underlying all of this is the ques-
tion – what can we do to ensure our 
cities are liveable and sustainable?

Consultancy firm McKinsey, in a 
recent study, cited “doing more 
with less” as one of the keys to 
unlocking urban success. There is 
not a single city that has enough 
money to fulfil its needs and 
ambitions. Cities need to make 
every effort to collect, manage, and 
spend their resources effectively. 
The same is true for businesses.

The second imperative is to achieve 
smart growth – using technology 
and smart urban solutions to reduce 
resource consumption, slash carbon 
emissions and increase human 
safety and productivity to attain 
the economic growth necessary 
for residents to lead decent lives. 

But technology alone does not 
make a liveable and sustainable 
city. We need community – strong 
public institutions, a sense of 
identity, and a strong social fabric. 
 

Richer cities and a 
healthier environment -
Can we have both?



Meanwhile, in the private sec-
tor, companies globally are 
rethinking “take-make-dispose” 
industrial processes and embrac-
ing the move towards circular 
and sharing economies.

With these forces shaping the future, 
what will our cities look like in the 
decades to come? In Singapore, a 
vision is outlined in the Sustainable 
Singapore Blueprint. What will be 
the key factors shaping Singapore’s 
sustainability journey? How will 
organisations do more with less, and 
what are some of the best practices 
in governance and business that can 
be scaled to achieve real impact?

To answer these questions and 
discuss the innovations that will 
make sustainable cities possible, 
Dutch manufacturing company 
AkzoNobel and sustainability 
media firm Eco-Business held the 
inaugural Cities:Possibilities forum.

...for centuries, cities have been at 
the centre of human progress and 
civilisation. Because cities are where 
the future is; urban environments need 
to evolve to match human aspirations.



AkzoNobel believes that 
sustainability is an opportunity to 
create growth by differentiating 
itself from the competition, and 
generates bottom-line benefits.

Most people in the world touch, use 
or even eat an AkzoNobel product 
every day without realising it. 

The 14 billion euro company head-
quartered in the Netherlands has 
an estimated 46,000 employees, 
factories in more than 80 countries 
and sales offices in more than 120, 
and is active in three businesses: 
decorative paints, performance 
coatings, and specialty chemicals. 

AkzoNobel has consistently been 
included in the Chemical World 
Index and the Europe Index of the 
influential Dow Jones Sustainability 
Index (DJSI). But reaching such 
heights was a journey that took 
AkzoNobel more than 10 years and 
began with a conviction among its 
leaders about how the business 
should be run, said Ton Büchner, 
CEO, AkzoNobel in his address at the 
inaugural Cities:Possibilities forum.  

That conviction is that everybody 
– individuals, companies, govern-
ments or cities – should use as 
little energy and raw materials as 
possible, and leave the world as 
they found it. Commented Büchner: 
“Where you do have to generate 

Life on Planet 
Possible: 
How sustainability 
gives AkzoNobel a 
competitive edge
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waste, let’s make sure we put it 
back into the circular economy.” 

As a species, humankind is presently 
using one and a half to two times 
the resources that the world can 
regenerate in a year, and with the 
global population set to increase 
from 7 to 9 billion, the rate of con-
sumption is not likely to decrease.  

A company with a 400-year old histo-
ry, AkzoNobel wants to create long-
term value to ensure that it will en-
dure for another few hundred years. 
With that in mind, the company start-
ed to investigate the non-financial 
impacts it has on the world. Doing 
that allowed the firm to start setting 
targets for sustainable growth. 

According to Büchner, today around 
70 per cent of the company’s inno-
vation funds go into the areas of 
building new sustainable products 
and processes, and sustainability 
is a significant part of the remu-
neration of the top 600 managers 
at AkzoNobel. It also makes the 
effort to communicate the targets 
it has set for itself and makes sure 
that employees are geared towards 
sustainability in every possible way. 

AkzoNobel believes that sustain-
ability is an opportunity to create 
growth by differentiating itself from 
the competition, and generates 
bottom-line benefits, said Büchner.

For instance, it has developed 
biocide free coatings that prevent 
build up of algae and barnacles 
which create drag, making fuel 
savings of 9 per cent on an average. 

AkzoNobel in conjunction with 
the Gold Standard Foundation 
launched the first and only carbon 
credits methodology in the world 
that financially rewards the ship-
ping industry for generating less 
CO2 emissions. The ship owner is 
awarded one carbon credit for each 
tonne of carbon saved, which can 
then be sold on carbon markets for 
cash, or used to offset emissions 
in other parts of the business. This 
effectively rewards owners twice 
for choosing sustainable coatings; 
through both a reduction in fuel 
costs, as well as the financial 
benefits of the credits awarded.  

Carbon credits initiatives can 
incentivise investment in more 
sustainable practices, accelerat-

ing carbon reduction within the 
shipping industry, and enabling 
owners to gain from operational, 
environmental and bottom-line 
benefits from clean technologies.  

On the social side, AkzoNobel runs 
the Human Cities initiative, teaming 
up with the Rockefeller Foundation’s 
100 Resilient Cities programme 
to operate special projects in five 
trial cities. It has also started the 
Human Cities Coalition to focus 
on realising the UN Sustainable 
Development Goal 11 on sustainable 
cities and communities through 
public-private partnerships. 

All of AkzoNobel’s sustain-
ability efforts fall under the 
banner of ‘Planet Possible’. 

“There are many doomsday scenario 
thinkers who say it is impossible 
to have 9 billion people and not 
exhaust this earth, that we’ll have 
to go to Mars,” said Büchner.

“We at AkzoNobel believe it is 
possible to sustain this world and 
use less natural resources while 
supporting enjoyable and inspiring 
lives with 9 billion people on earth.”
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‘We want to have our 
cake and eat it’: 
Singapore’s dual ambition

As a city-state only slightly larger than 
700 square kilometres with limited 
resources, Singapore has had to 
adopt a conservation mindset since 
the early days of development to bal-
ance the use of its natural resources.  

But the threat of climate change 
knows no boundaries. Singapore, de-
spite contributing a mere 0.11 per cent 
of carbon emissions globally, is “com-
mitted to reduce its carbon footprint” 
and fulfil the pledge made under the 
Paris Agreement to limit the impact 
of climate change, said Choi Shing 
Kwok, permanent secretary for the 
Ministry of Environment and Water 
Resources, Singapore in a speech.

The city-state has declared its inten-
tion to reduce emissions intensity 
by 36 per cent from 2005 levels by 
2030, and to stabilise emissions with 
the aim of peaking around 2030. 

According to the Centre for Climate 
Research Singapore, the country 
will likely experience more intense 
rainfall, higher temperatures and a 
rise in sea levels in the 21st century 
as a result of climate change. 

Aware of the need for sustainability to 
be placed at the heart of future devel-
opment, the Singapore government 
launched the Sustainable Singapore 
Blueprint (SSB) in November 2014. 
The SSB sets out Singapore’s national 
vision and plans for the next phase 
of development until 2030, laying out 

a whole-of-government response to 
the challenges ahead. S$1.5 billion 
is to go into making Singapore 
a more liveable and sustainable 
place over the next five years. 

Speaking at the Cities:Possibilities 
forum on the SSB, Choi said: “It 
encapsulates our belief that we can 
balance our approach towards both 
growing the economy and protecting 
the environment – or in other words, 
we want to have our cake and eat it.”

Not only would it be possible to build 

Delivering the message of sustainability 
shows people what you [companies] want to 
be measured by, and creates a tremendous 
amount of outside pressure to keep you honest.

From left to right: Eco-Business managing editor Jessica Cheam, Lim Hwee Hua of Tembusu Partners, MEWR’s Choi Shing Kwok, 
AkzoNobel CEO Ton Büchner, Philips Lighting’s Patricia Yim, Eugene Seah of Arcadis.
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a liveable and sustainable home while 
ensuring high living standards for Sin-
gaporeans, it is “essential”, he added. 

The SSB comprises three themes – A 
Liveable and Endearing Home; a 
Vibrant and Sustainable City, and an 
Active and Gracious Community.

Under the three themes, the govern-
ment is focusing on the following five 
areas: Eco-smart Endearing Towns, a 
Car-lite Singapore, a Zero Waste Na-
tion, a Leading Green Economy, and 
an Active and Gracious Community. 

The new technologies and pro-
grammes in the pipeline make for 
an intriguing list: an electric vehicle 
car-sharing programme; a Pneumatic 
Waste Conveyance System to trans-
port waste and recyclables through a 
network of underground pipes to cen-
tral collection centres by air suction, 
and an Integrated Waste Management 
Facility, which will be able to process 
and treat various waste streams 
such as food waste and recyclables.

The government will also continue 
to expand the number of cycling 
paths, green spaces and solar 
panels throughout Singapore.

Choi said: “We have made much pro-
gress as a nation because we worked 
together to keep Singapore clean and 
green as our nation has developed.” 

Although he suggested that the 
journey ahead would not be easy, 
he urged Singaporeans to “work 
together to push ahead towards 
building a sustainable Singapore”. 

Above: S$1.5 billion will be spent making 
Singapore a more sustainable city over 
the next five years.                                          f

Left: Permanent secretary Choi Shing Kwok 
greets AkzoNobel CEO Ton Büchner.
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The road to sustainable cities is not 
without pot holes, but the ride will be 
smoother if public and private sectors 
can work out how to share the jour-
ney, experts said during a panel de-
bate at the Cities:Possibilities forum.

A new high-speed rail project that 
is opening up economic potential 
in rural China, and the installation 
of solar panels to generate clean 
energy in Singapore are examples of 
innovations that need funding and 
“reap externalities that cannot be 
quantified as a business outcome,” 
said the former Second Minister 
for Finance and Transport for Sin-
gapore, and now executive director 
of private equity investment firm 
Tembusu Partners, Lim Hwee Hua.

However, Lim said, “Standalone 
private sector entities cannot 
achieve such goals in an econom-
ically viable manner,” and usually 
fail where a large capital outlay is 
required, due to a long payback 
period or a shortage of investment. 

In such scenarios, governments need 
to step in to bridge the funding gap – if 
the solution makes business sense. 

But not all companies enjoy equal 
benefits from sustainability, perma-
nent secretary for the Ministry of the 
Environment & Water Resources, 
Choi Shing Kwok, noted. For some 
businesses, sustainability is “more of a 
cost than an opportunity for a profit”.

“When we see such situations, the 
government can come in and pro-
vide so that the company does not 
suffer the downside for everybody 
else on its own,” Choi said on the 
panel moderated by Eco-Business 
founder and editor Jessica Cheam.

This is especially the case in Sin-
gapore, a small city-state with a 
serious limit on the extent to which 
innovative and sustainable ideas or 
practices can be scaled up to achieve 
economic viability, panellists agreed.

Nevertheless, Lim commented that 
the private sector still has a meaning-
ful part to play in seeking solutions 
to specific problems, and has been 
doing so with clear results in energy 
management solutions, as well as 
and water and waste recycling.  

For the two private sector 
companies represented on the 
panel, the drive to become more 
responsible has also paid off. 

“People were saying ‘how do we 
reduce our energy consumption?’ 
and we saw with LED technology 
that it was a simple solution,” 
said Patricia Yim, market leader 
ASEAN Pacific, Philips Lighting.

Lighting consumes half of all elec-
tricity consumption, she said, but 
the firm’s LED lightbulbs, together 
with its smart, connective solutions, 
can reduce the energy consumption 

of lighting by up to 80 per cent.

Furthermore, Philips Lighting has 
pledged to power 100 per cent of its 
operations with renewable energy 
by 2020, and derive 80 per cent 
of its business from sustainable 
products, systems and services. 

Asked how shareholders have reacted 
to the company’s stance on sustaina-
bility, and the business cost involved, 
Yim responded: “Does it impact our 
bottom line? Of course. But it also 
drives our top line, and if you look at 
the net total of it, it makes perfect 
business sense to be sustainable.” 

For AkzoNobel, the innovation 
necessary to make its products 
more sustainable pushed the 
company to produce items that set 
them apart from the competition.

“Our sustainable products create 
growth that our existing product 
lines could never achieve. Because 
there is such a tangible, sustain-
able benefit for our customers, 
in some cases it allows us to ask 
for a little bit more for those prod-
ucts,” said CEO Ton Büchner. 

One such “eco-premium product” 
is AkzoNobel’s Intersleek marine 
coatings to help ships cut down 
on fuel consumption, Büchner 
explained. AkzoNobel has committed 
to slashing its carbon emissions by 
25 to 30 per cent by 2020, from a 

The rocky road
to sustainable cities
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2012 baseline, and increase revenue 
from eco-friendly products by 20 
per cent in the same time period. 

By focusing on other aspects of 
sustainability, such as reducing 
energy use in manufacturing, the 
company has been able to deliver 
its products using fewer resources. 
Sustainability, therefore, is its own 
business case, said Büchner. 

Sustainability also prepares compa-
nies for the future. “We’re willing to 
spend a little bit more for renewable 
electricity because in the next five to 
15 years, there are going to be carbon 
pricing schemes that are going to 
create additional risks and costs for 
a company like ours,” he explained.  

Though sustainability comes 
with competitive advantages, 
both companies want to play 
the role of evangelists and share 
information on how businesses 
can benefit from going green.

Yim of Philips Lighting noted that 
while people tend to want to adopt 

more sustainable practices, they 
usually have no idea how. Philips can 
share “what we’ve learned and done, 
and how others can start on a journey 
that makes perfect sense,” she said.

Echoing Yim’s point, Büchner said 
companies that set out on the road 
to sustainability now do not need 
to take “50 years to figure it out 
anymore” – they can simply learn 
from those who have done it. 

But sustainability won’t work 
without buy-in from the industry 
and consumers, the panel argued.

Choi said that while there have been 
signs of progress on many fronts of 
the Sustainable Singapore Blueprint, 

The road to sustainable cities is not 
without pot holes, but the ride will be 
smoother if public and private sectors 
can work out how to share the journey.

perhaps the “most intangible but still 
remarkably important is behavioural 
change on the part of the people”.

While aspects of sustainability such 
as waste management are under the 
direct control of the government, it 
cannot dictate what goes on in the 
home and whether Singaporeans are 
sorting and recycling waste correctly. 

“That will take a stronger edu-
cational approach and requires 
a change in the heart of every 
Singaporean,” said Choi. 

Lim added that becoming sustainable 
has a lot to do with education and “let-
ting people understand that (doing) a 
little bit will add to the bigger picture”. 
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Is enough being done to combat cli-
mate change, the panel was asked 
in a Q&A session. In a word, no.

AkzoNobel chief executive Ton 
Büchner, said: “In short, no. We’re 
not doing enough, and there’s a 
lot more that needs to happen.” 
He said that many people and 
companies do not believe in 
their ability to influence what 
is happening in the world. 

But he pointed out that individual 
consumers have the power to 
nudge suppliers to comply with 
sustainability standards by voting 
with their wallets. “If all of us do 
this individually, if all of us as 
companies head in that direction, 
we can create an enormous amount 
of momentum to bring about the 
change we need,” Büchner said. 

The permanent secretary in the 
Ministry of the Environment and 
Water Resources of Singapore, 
Choi Shing Kwok, said that getting 
buy-in from all sectors of society 
is key to action. But because the 
effects are not necessarily imme-
diately obvious and the issue is so 
complex, climate change is “not 
evenly understood and evenly faced 
with the same determination and 
commitment by all countries”.  

One major barrier, he said, was the 
political will to move things along.

“Many governments may not be 
strong enough to make changes 
because moving climate change 
policy involves additional expend-
iture from the government and 
political cost, and therefore it 
requires a fair amount of courage. 
That is something that does not 
come in high quantities in the global 
system today,” Choi commented.

Lim Hwee Hua of Tembusu Partners 
and former Second Minister for Fi-
nance and Transport for Singapore, 
said that commitment from the gov-
ernment was needed. She said: “If 
you don’t have the political will, you 
will always just fall back on the path 
of least resistance, and not push 
through what’s going to be good 
for the country in the long term.”

The role of government was a key 
question from the audience in the 
Q&A. How does the government 
intend to make sustainability a 
more bottom-up drive with input 
from citizens? And how could the 
education system be changed to 
nurture a sustainability mindset? 

Others wanted to know how the 
government could get buy-in from 
end users and change people’s 
behaviour to achieve the sustaina-
bility goals it has set for itself, such 
as ensuring 80 per cent of buildings 
are certified green by 2030. And 
is the carrot preferable to the 

stick – incentives over regulations 
– to help the people develop more 
environmentally friendly habits?

Given that greening a city is a 
joint effort of various sectors of 
government, how different par-
ties can be better coordinated 
was another discussion point.

As the only government official on 
the panel, Choi was the focal point 
for questions from the audience. 
He shared that since the first day 
he took office at the Ministry of 
the Environment and Water Re-
sources, he realised that “all the 
goals of my Ministry cannot be 
done by the Ministry on its own. 
They call for societal change”. 

“We’re very mindful that when it 
comes to the environment and the 
future, action has to be bottom-up 
and aspirations have to be shared,” 
said Choi. “Contradictorily, I think 
the government has to start pro-
moting sustainable action first and 
then hopefully, people will latch on.”

He said that movements centred 
around sustainability are “spring-
ing up” in schools and society, 
which is an encouraging sign. 

On the topic of incentives, Choi 
said they needed to be “regen-
erative” in their own way so that 
they are not taken for granted 

Do people and businesses think 
they can really make a difference?
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and citizens do nothing unless 
they are incentivised to do so.

On how government can better 
coordinate ministries to action 
sustainability initiatives, he said 
that there was no single answer, but 
that Singapore was lucky compared 
to other countries in that there is 
a single level of government that is 
not divided into states and regions.

Adding his view on the role of 
the state, Büchner said: “The 
government just has to not say 
‘no’, that’s all they have to do.” 

Eugene Seah, country head and city 
executive director of design and 
engineering firm Arcadis, pointed 
out that his company’s Sustainable 
Cities Index 2016 had shown that 
buy-in for sustainability concepts 
was higher in older cities and those 
that have been through crises. 

“For younger cities like Singapore, 
we still need the government to 
start with policies first, and then 

...moving climate 
change policy 
involves additional 
expenditure from 
the government and 
politial cost, and 
therefore it requires 
a fair amount of 
courage... something 
that does not come 
in high quantities in 
the global system 
today. 

comes the social equity. This then 
sets off action from the private sec-
tor, and the people with bottom-up 
buy-in to these policies,” he said. 

Another sticking point was 
how sustainability could be 
better communicated.

Büchner said that key to delivering 
the message of sustainability was 
to keep it “simple and precise”. 

It is important that companies 
communicate so outsiders “know 
that you stand for the topic and 
you’re willing to commit”, he said. 
“It also puts pressure on yourself 
by going public with targets. It 
shows people what you want to 
be measured by, and creates a 
tremendous amount of outside 
pressure to keep you honest.”

Communicating externally also 
sends a message to employees 
about what the company stands for. 
“The message needs to be very sim-
ple, and very concise,” Büchner said. 
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In a final address, the Netherlands am-
bassador to Singapore, Jacques Wer-
ner, shared how his home country aims 
to make its economy entirely circular 
within the first half of this century.

The Dutch Sustainable Growth 
Coalition – a group of 8 multina-
tional Dutch companies, including 
AkzoNobel – has paved the way 
for sustainability in business 
models, and the government has 
taken this idea a step further by 
submitting to parliament plans for 
a programme to make the country’s 
economy entirely circular by 2050. 

Locally, the embassy participates in 
a project called Orange Factory that 
brings together students and young 
professionals from the Netherlands 
and Southeast Asia to design innova-
tive solutions to sustainability chal-
lenges for businesses in the region. 

Werner said that his embassy 
will also work with members of 
the Dutch Sustainable Growth 
Coalition, all of whom have offices 
in Singapore, including Philips 
Lighting and AkzoNobel, to share 
the stories, difficulties and rewards 
of the sustainability journey with 
chief executives in Singapore. 

“There will no doubt at times be anxi-
ety, fear and hesitation because mov-

ing towards a sustainable business 
model is not just something you can 
do overnight,” said the ambassador. 
“There is a lot at stake there, and a 
lot of risk to be taken. But ultimately 
the final outcome is that it is a 
profitable exercise for all concerned.”

This relates to one of two key 
takeaways from the ambassador, 
who said that the earlier panel 
discussion underscored the impor-
tance of setting targets, commu-
nicating them, and moving from 
sustainable reporting to sustaina-
bility within the business model. 
“Be aspirational about it, and be 
accountable about it,” he advised. 

His second takeaway was the 
importance of leadership, 
whether in the private sector 
or at a national level, when it 
comes to inspiring sustainable 
action. Werner said that although 
Singapore is small, it has an 
“extremely good story to share”.  

“The entire world sees how well 
Singapore is taking care of its city 
and its citizens and the story of the 
Singapore Sustainable Blueprint 
proves that,” he said. “Singapore, 
you have the x-factor to lead when 
it comes to sustainability, so please 
make sensible use of it. You can 
do more than you even realise.”

Sustainability calls
for bold leadership
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There will no doubt at times be anxiety, 
fear and hesitation because moving 
towards a sustainable business model is 
not just something you can do overnight.



The global political climate today 
has matured from just a decade ago, 
reflected in the launch of the United 
Nations Sustainable Development 
Goals (SDGs) and the Paris Agree-
ment. In order to ensure better living 
standards, eradicate poverty and pro-
tect the environment, as well as limit 
global warming to 2 degrees Celsius 
all by 2030, the time to move is now.
 
Urbanisation and climate change 
pose twin challenges to achieving 
these goals. With cities responsible 
for the bulk of global greenhouse gas 
emissions and as hotbeds for urban 
problems, it becomes more impor-
tant than ever to ensure that our 
cities are sustainable and liveable. 

Eco-Business editor and moderator 
for the event Jessica Cheam, asked 
each of the five panellists for one 
idea for how to make sustainable 
cities shift from possibility to reality.   

“We can start with the premise 
that sustainability is not just the 
government’s business but every-
one’s business,” said Lim Hwee Hua 
of Tembusu Partners, and former 
Second Minister for Finance and 
Transport for Singapore. Innova-
tion in the private sector and the 
education of the public sector, in 
addition to the resources of the 
government, are necessary to 
achieve what is good for cities and 
societies in the long term, she said.

Choi Shing Kwok, permanent 
secretary for Singapore’s Ministry 
of the Environment and Water 
Resources, said he did not have a 
silver bullet. “All I can say is I hope 
we have families that raise informed 
children, and if we do the whole of 
society will change. Then, we will 
have a wave of sustainability that no 
institution will be able to hold back.”

AkzoNobel chief executive Ton 
Büchner said he wanted to see 
the SDGs taught in primary and 
secondary schools around the 
world to ensure the next gener-
ation can make a difference. 

He also called the audience to 

The time to act is now
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action, saying: “All of you here, 
in whatever sphere you have the 
biggest influence in – whether 
it’s your family, company or your 
neighbourhood – lead, aspire, drive, 
grab the opportunity, energise, 
and make sustainability happen.”

Education was also key for Philips 
Lightings’ market leader ASEAN 
Pacific, Patricia Yim who said she 
wanted to see “more education, so 
that every one of us understands 
what is possible”. This will mean 
that people begin to believe 
they can make a difference 
and contribute to the cause.

“It starts with understanding,” she said. 

Meanwhile Eugene Seah of 
Arcadis highlighted that the com-
munication of success stories is 
important to get buy-in from the 
public. His company’s Sustainable 
Cities Index was clear on one 
thing – “Once people buy into 
government policy (on sustain-
ability), they run it themselves, 
they own it. That’s where sustain-
able cities become possible.” 

Rounding up the discussion, Cheam 
said determination is the thin line 
between the possible and impossi-
ble. “What I’d say is, be determined 
in what you want to achieve, whether 
it’s in your family or in your busi-
ness, and make a difference.” 

In order to ensure 
better living 
standards, eradicate 
poverty and protect 
the environment, 
as well as limit 
global warming to 2 
degrees Celsius all 
by 2030, the time 
to move is now.
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All of you here – 
whether it’s your 
family, company or 
your neighbourhood 
– lead, aspire, drive, 
grab the opportunity, 
energise, and make 
sustainability 
happen.

Sustainability 
is not just the 
government’s 
business but 
everyone’s 
business.
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For more information about the forum,
please contact:

Eco-Business
3 Fusionopolis Place
#03-54, Galaxis Work Lofts
Singapore 138523

By phone: +65 6250 2488
partners@eco-business.com
http://www.eco-business.com
© Eco-Business 2017 All Rights Reserved.
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In order to ensure 
better living 
standards, eradicate 
poverty and protect 
the environment, 
as well as limit 
global warming to 
2 degrees Celsius, 
all by 2030, the time 
to move is now.
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